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Consumer 
concerns

Health (antibiotics
Animal welfare (also antibiotics)
Sustainability



Health



Flexitarians



Flexitarians in 
a pandemic

Source: 210 Analytics LLC, Mid-Year POM report



Flexitarians: 
Who are they?

Younger
Women
Urban
Singles, couples
Any income



Animal
welfare

Food safety (54%)
Climate change (50%)
Humane treatment of farm animals (49%)
Having enough food for Canadians (46%)
Having enough food to feed others (29%)

Source: Canadian Centre for Food Integrity



Animal 
welfare in a 
pandemic

Source: 210 Analytics LLC, Mid-Year POM report



Who else cares 
about animal 
welfare?

Consumers buying claims-based meat (62%)
Higher income (57%)
Younger consumers

(e.g., millennials, 56%, 
baby boomers, 30%)

Shoppers who buy through specialty 
channels (71%)

Source: 210 Analytics LLC, Mid-Year POM report



Take note

Younger consumers ⍯ animal ag 
can be environmentally sustainable



Sustainability

Source: McKinsey & Co.



Consumers 
are more 
concerned 
about ...

... Their health

... Animal health and welfare

... Meat supply chain employees’ health 
and welfare
... Sustainability in general



What does this 
mean for the 
meat supply 
chain?

Communicate, communicate, communicate

Supply chain transparency

Have something to communicate
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